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Welcome to the 6th edition of our annual Co-
lossal projects book. This 2012 edition features 
some of our favorite jobs we painted over the past 
twelve months and highlights our ability to exe-
cute the absolute best hand paint walls possible.

We’ve been growing at over 30% a year for the 
past seven years, and 2011 felt like the first time 
we really caught up to ourselves.

We’ve increased our capabilities by setting up an 
apprenticeship program to efficiently train young 
painters in our specialized process, enabling us 
to paint more walls than ever at the highest con-
sistent quality. One of the benefits of having over 
165 years of cumulative sign painting experience 
is that we have a direct lineage of painters going 
back 50 years who are training our young appren-
tices in every aspect of painting, rigging, and color 
matching.

On the acquisitions side we’ve put together a 
dream team of expediters, lawyers and lobbyists 
ensuring us the fastest possible route to new legal 
inventory throughout the country. We added 22 
new locations last year and are on track to double 
that in 2012.

We took a very traditional and inefficient process 
and modernized it. We’re proud of being the fast-
est and highest quality painters in the industry. No 
one has our in-house capabilities that along with 
our experience, team, and equipment enable us 
to provide the best possible product and also deal 
with unforeseen circumstances more expeditiously 
than any one else. We’ve become experts at deal-
ing with everything from governmental regulation 
to last minute access issues. By constantly innovat-
ing and developing our process we were able to 
paint close to 300 walls this year which has made 
Colossal the category leader in hand painted ad-
vertisements and large mural projects. 

This year we have a number of new initiatives in 
store including a large public art program that we’re 
really excited about. Please follow us on Tumblr, 
Twitter, Instagram, Flickr, and Facebook, and Colos-
salmedia.com to see our most recent projects.
We’d like to take this opportunity to thank our ever-
growing team for an excellent job in 2011! 

 Till nexT year,
 adrian & Paul

Message from the founders
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With an in-house acquisitions team,  
Colossal has the ability to custom scout  
and permit locations anywhere in the  
country to fit a client’s needs.

Custom
Scouting

1 
TELL US EVERTHING WE NEED TO KNOW ABOUT 
YOUR TARGET DEMOGRAPHIC, PRIORITY MARKETS 
AND / OR NEIGHBORHOODS.

2 
COLOSSAL DOES 
PRELIMINARY 
RESEARCH ON 
LOCAL ZONING AND 
ADVERTISING CODES 
TO ENSURE A LEGAL 
AND SMART APROACH 
IN EVERY MARKET.

OUR ACQUISITIONS TEAM SETS OFF, HITTING 
EACH MARKET, TAKING TIME TO UNDERSTAND 
THE LOCAL LANDSCAPE AND CULTURE SO THAT 
WE CAN DELIVER HIGH IMPACT INVENTORY THAT 
SPEAKS DIRECTLY TO YOUR TARGET.
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4 
WITH PRELIMINARY 
APPROVAL FROM 
LOCAL LANDLORDS, 
COLOSSAL BRINGS 
YOU AN ARRAY 
OF INVENTORY 
OPTIONS TO REVIEW 
( COMPLETE WITH 
VISUALS, TRAFFIC 
DATA,AND INTIMATE 
DETAILS ON EACH 
LOCATION). 

5 
YOU SELECT YOUR FAVORITE WALLS FOR THE CAMPAIGN.
COLOSSAL REVISITS EACH LOCATION PICK TO SECURE 
OFFICIAL PERMITTING.

6 
OUR TEAM OF 
PAINTERS GRAB 
THEIR TOOLS AND FLY 
MARKET TO MARKET, 
TRANSFORMING 
EACH SELECTED 
WALL FACADE INTO 
A VIBRANT ART MURAL.

LOCAL BUZZ BEGINS TO SPREAD ABOUT 
THE NEW COLORS ON THE STREETS...
WITH PASSERBY, IN LOCAL BLOGS AND 
NEWSPAPERS, THE MURALS QUICKLY TAKE ON 
A VOICE OF THEIR OWN!
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 TOTAL MONTHLY IMPRESSIONS:

173,790,000
 AND COUNTING...

Colossal Media offers high-impact  
wallscapes and unique street-level units  
in 21 U.S. markets & our national footprint 
continues to grow.

Permanent
Inventory

SAN ANTONIO

2,340,000

LOS ANGELES

12,636,000

PORTLAND

4,104,000
SEATTLE

4,986,000
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KANSAS CITY

4,716,000

ST LOUIS

2,268,000

MINNEAPOLIS

5,544,000

TAMPA BAY

6,400,000

ATLANTA

5,436,000

MIAMI

4,068,000
AUSTIN

6,840,000

CHICAGO

9,216,000

BOSTON

4,032,000

NEW YORK CITY

98,000,000

DENVER

3,204,000
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PAINT BY NUMBERS

CUMULATIVE 
YEARS OF 

SIGN PAINTING 
EXPERIENCE

TWO
Number of t imes 

the wroNg wall 

was paiNted

total 
Number of 

walls 
paiNted 
2 0 0 4 - 2 0 1 1

5
0

k
 f

t.

OF 

PAPER 

USED 

FOR 

PATTERN

MAKING

3,000
lbs.

MOST WEIGHT 
CARRIED TO A 

ROOF IN UNDER 
20 MINUTES



” : 496,765,276,902,974,234,271,910,872,568,238,528,012,521,624,590,034,782,342,117,690,999,901,872,345,567,789, 902,974,234,271, 765,276,902,974,234,271,910,

TOTAL 

MILES 

TRAVELED

TOTAL SQUARE 
FOOTAGE COVERED:

225
THOUSAND

Number of hours workiNg:

2,000
MARKERS USED

NUMBER 
OF PHONES 
BROKEN:

10

NUMBER OF FLIGHTS 
MISSED:

GALLONS 
OF HAND 
CLEANER 

USED

 IN THE 
RAIN

 4,800  

IN 100+ DEGREE 
WEATHER

 450 

BELOW 
FREEZING 

 2,500 

IN THE 
DARK 

 800 

YELLED 
AT BY PAUL

 5,000,000 

LARGEST 
RIGGING LOAD 

CARRIED BY ONE 
TRUCK:

IN
 2

0
1

1
:

240,000

galloNs of paiNt used:

7,500
galloNs of paiNt spilled:

2

8,000 lbs.
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“Wizards  
of large-scale,  

handmade billboards, 
the ragtag team at 

Colossal Media turns 
blank city walls into 

works of art.”
N E W  YO R K  O B S E R V E R
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“Colossal  
Media plays an 
integral role in 
the evolution  

of public art in 
our city.” 

M A R L B O R O U G H  G A L L E R Y
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“Your work 
brightens  

this city and  
places around 

the world.”
M I D D L E B U R Y C O L L E G E
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“Colossal is one 
of the few creative 

agencies that 
genuinely conveys 

the spirit of an artist 
through organic 
craftsmanship.”

M O M A P S 1
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“The team 
at Colossal 

is exceptional, 
professional 

and creatively 
collaborative.”

K I E H L S
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“We as a media team were 
challenged to come up with unique 

and innovative ways to reach our core 
target. Colossal helped us break 

into the street art scene in an organic/
non-intrusive manner. We were able 

to get our message out there in a 
way that resonated with our target 

audience and overall helped the 
brand positioning. They were and 

continue to be a great partner.”
P L A N N I N G  S U P E R V I S O R , U N I V E R S A L M C C A N N
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“Contrary to popular belief, 
New York’s most spectacular art 
isn’t hanging at the Museum of 

Modern Art or at the Met. It adorns 
the sides of buildings in some 
of the city’s more interesting 

neighborhoods, much of it painted 
by one company‚ the aptly named 

Colossal Media.”
T H E  W A L L S T R E E T J O U R N A L



66colossalmedia.com



67 colossalmedia.com



68colossalmedia.com



69 colossalmedia.com



70colossalmedia.com



71 colossalmedia.com



72colossalmedia.com



73 colossalmedia.com



74colossalmedia.com



75



76colossalmedia.com



77



78colossalmedia.com



79 colossalmedia.com



80colossalmedia.com



81 colossalmedia.com



82colossalmedia.com



83 colossalmedia.com



“These guys are some of the 
best in the industry. When people 
walking by see the work that goes 

into one of these pieces, even if 
they’re resistant to the idea of an ad 

in this particular spot, suddenly 
there’s an interaction there. They 

recognize that it’s art, too.”
H A W O R T H  M E D I A
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INDEX

16

NEW YORK 

OBSERVER

17

JAMAICA TOURISM, 

DEC 2011

18

WARNER BROTHERS, 

MARCH 2011

20

STAR WARS, 

DEC 2011

22

BARNEYS, 

JULY 2011

24

BARNEYS,

JULY 2011

26

NIKE,

JAN 2011

27

MARLBOROUGH 

GALLERY

28

HENDRICKS,

MARCH 2011

30

JACK DANIELS, 

JULY 2011

31

DON JULIO, 

JUNE 2011

32

MIDDLEBURY 

COLLEGE

33

VANS, 

JAN 2011

34

ADULT SWIM, 

NOV 2011

35

TARGET, 

OCT 2011

36

VANS, 

DEC 2011

38

ART PRODUCTION 

FUND, APRIL 2011

39

GILLETTE, 

JUNE 2011

40

MOMA PS1

41

ADULT SWIM, 

MARCH 2011

42

SYFY, 

DEC 2011

44

BLUE MOON, 

DEC 2011

46

BUSHMILLS, 

OCT 2011

48

TANQUERAY, 

JULY 2011

50

VANS, 

FEB 2011

51

KIEHLS

52

TULLAMORE DEW, 

NOV 2011

53

ALLY BANK, 

SEP 2011   

14

DESIGUAL,

JAN 2011

15

ART PRODUCTION 

FUND, APRIL 2011 
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54

GALO WINE,

JULY 2011

56

JACK DANIELS,

JUNE 2011

57

UNIVERSAL 

MCCANN

58

WARNER BROTHERS, 

DEC 2011

60

LIPTON, 

MAY 2011

61

WARNER BROTHERS, 

MAY 2011

62

JAMAICA TOURISM, 

DEC 2011

63

GILLETTE, 

FEB 2011

64

VANS, 

MAY 2011

66

WALL STREET 

JOURNAL

67

APPRENTICESHIP 

TRAINING

68

HUGO BOSS, 

AUG 2011

69

HBO, 

SEP 2011

70

VIRGINIA MUSEUM 

OF ART, SEP 2011

72

MOMA PS1, 

JAN 2011  

73

MOMA, 

MAY 2011

74

SMIRNOFF, 

SEP 2011

76

ADIDAS, 

AUG 2011

77

ADIDAS, 

MAY 2011

78

ADULT SWIM, 

JAN 2011

79

SKYY VODKA, 

JAN 2011

80

TARGET, 

JAN 2011

82

EMI, DEC 2011

GILETTE, JUNE 2011

83

VANS, AUG 2011

TARGET, JAN 2011

84

MIXING PAINT

85

HAWORTH MEDIA

86

HEINEKEN,

MAY 2011

87

BACARDI,

SEP 2011

88

LEFFE BEER,

MARCH 2011

89

WARNER BROTHERS, 

FEB 2011

90

UMBRO,

JUNE 2011

92

CHEVY,

DEC 2011

93

LIPTON,

MAY 2011
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Colossal Media Group
176 N 9th Street
Brooklyn, NY 11211

718 858 0979

colossalmedia.com

designed by Doubleday & Cartwright
www.doubledayandcartwright.com

pattern/illustrations by 
Serge “Lowrider” Nidegger

crew photo by Marley Kate
http://www.marleykate.com/

printed by Transcontinental
www.tc.tc
PrINTeD IN  CaNaDa

colossal media is an innovative Out Of Home com-
pany that specializes in high-impact painted wallscapes. 
We are the largest hand-paint advertising company in 
the United States.

Colossal Media Group is organized into two divisions: 
Colossal Media has permanent locations in major mar-
kets throughout the US, and a custom acquisitions divi-
sion that scouts locations for clients nationwide.

Sky High Murals hand-paints photo-realistic advertise-
ments and murals for a diverse group of clients includ-
ing OOH companies, galleries, museums, city munici-
palities, and advertising agencies.

 About us.
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